DEGREE SHOW POSTER COMPETITION 2011

Background

Each year the Faculty of Arts funds a promotional campaign in support of the final year Degree Show. This campaign encompasses printed and digital media including posters, webpages, magazine and newspaper advertising and private view invitations. 

A core requirement of the campaign is the selection of an image, created by one of our students, that can be used across the variety of media to help create an Identity, making each individual element recognisable as part of the same campaign.

Brief

Develop and submit an image that will be used to identify the 2011 Arts Degree Show both locally, nationally and internationally. 
The image will be worked into the design brief, and will feature in all marketing materials, printed and electronic. The Image may be cropped or resized to fit a design template. 
The image should reflect the vibrant nature of the Degree Show event, and will be used to represent all areas within the Faculty.

£150 will be awarded to the winning entry.
Submission requirements

You can enter as many images as you like, including previous pieces of work.

All Faculty of Art undergraduate students are eligible to enter the competition.

As the image will be used in printed materials a high resolution version of the image must be made available, although in the first instance a low res version can be submitted for consideration.

All entries must be submitted on disc to the student counter in room 109 Roland Levinsky Building, or sent via email to degreeshow@plymouth.ac.uk by 15.00 on Friday 11th March
All entries must be clearly marked with your name and programme of study, however this information will not be disclosed during the judging process.

Judging will take place on Tuesday 15th March 2010 and the winner will be notified via email.

The judges’ decision is final.

Additional information

· Designs must not in any way be damaging to the University or offensive.

· The University reserves the right to edit/adapt the concept to fit the purpose, and will credit where appropriate, decided by the faculty Marketing team.
